Youth Homelessness Awareness Month
Corporate Partner Engagement Toolkit
About Covenant House

Covenant House is the leading non-profit organization in the Americas serving nearly 50,000 youth experiencing
homelessness annually in 34 cities across the U.S., Canada, and Latin America. This year marks Covenant House’s
50th Anniversary. That’s half a century of believing in youth, nurturing their promise, talents, and courage, and
providing relentless support for more than 1.5 million young people. Now that the trials of the COVID pandemic
have laid bare the extent of the youth homelessness crisis, we must work together for change. Our work has never
been more important and impactful.
Covenant House provides all the immediate needs — food, clothing, shelter, medical care, and counseling, but
what makes Covenant House special and unique is that it is much more than a shelter. We provide educational
support, workforce development, legal advocacy,
long-term housing stability, and healing from trauma.
Youth Homelessness Awareness Month was designated
by the Senate in November 2021, and Covenant House is
making this an annual campaign in November to draw
attention to the root causes of homelessness, advocate
for the needs of youth and young families experiencing
homelessness and take steps to prevent and end youth
homelessness- especially during the holiday season.

Take a Public Stance
Share why you joined the ﬁght to end youth homelessness. Get outraged. Make some noise. Let people know that
youth homelessness is not acceptable.
Assets and Resources

-

Covenant House Brand Visual Toolkit
Covenant House 50th Anniversary Logo Suite
Sleep Out Logos
Youth Homelessness Awareness Month landing page

Social Media
Visit our Dropbox to download Youth Homelessness Awareness Month social media assets and
pre-written copy. Tag us when making a post and use #endyouthhomelessness.
-

Facebook: @CovenantHouse

- Twitter: @CovenantHouse

-

Instagram: @covenant_house

- LinkedIn: Covenant House International

Press & Public Statements
Visit our Dropbox to download a sample public statement and Covenant House’s Visual Design
standards, which you can use to create co-branded Youth Homelessness Awareness Month materials.
For press inquiries, contact Tom Manning (845-300-2126).
Advocacy
Covenant House’s advocacy efforts address core issues that impact the needs of all children, youth, and
young families experiencing or at risk of homelessness as well as address the underlying equity and racial
injustices that are embedded in the systems which support our work. Covenant House opposes any
policy responses that further stigmatizes survivors, youth of color, and LGBTQ+ youth and enthusiastically
supports policy which recognizes the diversity and disparities among youth experiencing homelessness
and advances equitable and inclusive policy and practice to prevent and end youth homelessness for all
young people. Visit our website to learn more about our advocacy imperatives below:
●

Preventing human trafficking and supporting survivors

●

Creating systemic change through foster care reform

●

Advancing economic opportunities through employment and education

●

Strengthening and supporting youth-focused housing options

Facts and Figures

The Crisis of Youth Homelessness:
●

Every year, more than 4.2 million kids in the U.S. alone will face a period of homelessness.

●

About 50,000 youth in the U.S. sleep on the street for six months. Young people too often become victims
of physical and emotional abuse, poverty, and discrimination.

●

Once youth find themselves on the streets, they have a greater chance of falling victim to sexual
exploitation and human trafficking.

●

5,000 young people facing homelessness die on the streets of America each year.

The Young People Covenant House Serves:
●

For Black & African American youth, the risk of homelessness is 83% higher than it is for their white peers.

●

While LGBTQ+ youth make up 7% of the total U.S.
youth population, they comprise an astounding
40% of all young people experiencing
homelessness in the country.

●

In our long experience helping more than 1.5 million
vulnerable children and youth in North and Central
America, we have identified a direct correlation
between youth homelessness and becoming a
victim of human trafficking.

●

More than one in three young people who come to Covenant House for care and sanctuary arrive with a
mental health issue or diagnosis.

Last year, Covenant House:
●

Provided nearly 690,000 nights of housing, with an average nightly census of 2,000 youth sleeping in a
Covenant House bed.

●

Provided 1.7 million nutritious meals, a 75% increase over our normal meal provision.

●

Provided vital physical and mental health care through 30,000 on-site visits at our facilities.

●

Helped more than 2,300 young people gain or maintain employment, despite unemployment jumping more
than 20% at the height of the pandemic at our sites.

●

Supported more than 3,000 youth to enroll in school despite education facilities closing and learning going
virtual.

●

Cared for more than 760 young parents and their
children in our residential programs.

●

Expanded key residential programs in Mexico,
Georgia, New York, New Orleans, Michigan, and
Pennsylvania.

●

Remained open 24/7 on the frontlines throughout
the COVID-19 outbreak, while many peer
agencies were forced to make the hard decision
to close their doors completely.

Ways to Deepen Involvement
Youth Homelessness Awareness Month events are
happening virtually and in-person across the U.S., Latin America, and Canada. Visit
covenanthouse.org/awareness for a complete list.
Tune into our 'More Than A House Mission Moments' at covenanthouse.org/awareness.
●

Tuesday, November 1
More Than A House: A Covenant House Call to End Youth Homelessness Immediately followed
by More Than A House Mission Moments: Safety and Mental Health

●

Tuesdays in November
More Than A House Mission Moments: A collection of short videos showcasing people,
programs, and partners that drive our mission to end youth homelessness.

●

Tuesday, November 29
Our House: A Covenant House Community Declaration

Cause Marketing
We need cause marketing partners to succeed in building a movement. Together, our message will
bolster your holiday marketing campaign and lead to a greater affinity for your brand.
Sleep Out (various dates)
Give up your bed for one night so that young people facing homelessness can sleep safely at Covenant
House. Create a company team and join a Sleep Out near you or select a date and location to host your
own. Companies with teams in 2+ cities unlock national and global team opportunities. Learn more.

For support,
contact corporatepartnerships@covenanthouse.org

